“We chose Bell Equipment’s Fleetm@tic® Classic
package as our monitoring system of choice and
the accurate information we continually receive
from this system shows that our new Bell B40E ADTs
consume around 19 litres of diesel an hour with
haul distances that vary between 500m and 1km,”
he says. “The Bell B40E ADTs have been governed
to not exceed 40km/h through the machine
configuration on the central display unit and
they’re currently working an average of 400 hours
per month at mechanical availabilities in the high
90%.”
Referring to the longevity of their Bell ADT fleet,
Daniel talks confidently of the lessons the
company has learnt over time, that preventative
maintenance is key in ensuring a decent return on
the capital invested. To ensure this takes

manpower and IPP Mining & Materials Handling
follows its maintenance policy of committing one
mechanic to only seven machines where possible.
“We really take good care of our yellow machines
and operators adhere to strict daily checklists
before starting a shift,” Daniel explains. “When a
machine is not running, no one gets paid and that
is not good business practice.”
“Ideally our aim would be to have a Bell ADT fleet
that spans a 50:50 ratio of older and rebuilt
machines to newer models and we’re working
towards that,” he says. “But when it comes to
buying ADTs, it really is a no-brainer – we buy Bell
ADTs and we should know as our current fleet
numbers 123 trucks.”

Bell launches global preowned equipment website
Bell pre-owned equipment can now be shopped online thanks to the launch earlier this year of a
dedicated global website, pre-owned.bellequipment.com, which is also accessible from the company’s
website and is proving to be a popular and valuable addition.
Doug Morris, Bell Equipment’s Managing Director:
Europe, Middle East and Africa, who has overseen
the project, said: “Previously our efforts were
localised, but we wanted to create an online
solution to promote our pre-owned equipment
globally. The website gives Bell operations, and
dealers should they wish, access to a fully

integrated platform to advertise their pre-owned
Bell machines. This means that customers around
the world can shop all the pre-owned equipment
we have available from one user-friendly and
convenient website.
“We are thrilled with the result because it gives the
group flexibility that did not exist
before. For example, Bell UK can
now sell its stock in South Africa
or through our entire dealer
network, and visa versa. The
platform gives us the ability to
easily manage an integrated
internal stock system, upload to
our website as well as publish to
an external service provider to
advertise internationally.”
In keeping with the global
theme of the website, customers
can select their preferred
currency and choose to have
information displayed in either
English, German, Russian, French
or Spanish.
The website is easy to navigate
and groups machinery
according to industry, namely:
mining and construction,
forestry, agriculture, roads and
rehabilitation, crushing and
screening, and application
equipment.
For each piece of kit there are
several photographs and
detailed information including
the brand, year of manufacture,
hours worked, the machine
location and the selling price
and contact details of the
organisation selling the
machine. This information can
be used to refine a search. In
addition, customers can
generate an enquiry directly
from the website.
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